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The Context

eventy-five years in the life of a
nation-state is an appropriate

occasion fo look back and
infrospect. It is also an apt occasion to
take stock of what the future might look
like.

The media sector and media and
communication education in
independent India have evolved and
arguably kept pace with the social,
political, cultural, technological, and
economic imperatives.

The First Press Commission report of 1954
was the first-ever major initiative in new
India to systematically gather information
about the Press in Independent India.ln
1952, according to the Press Commission
Report, there were 330 daily newspapers
in India with a combined circulation of
over 25 lakhs. Forty-one of these
newspapers were in English with a
circulation close to 7 lakhs. There were 76
Hindi newspapers with a circulation of 3.8
lakhs, while 7 Bengali newspapers
accounted for circulation of 2.4 lakhs.
Interestingly there were 76 Urdu
newspapers at that time with a
circulation of 2.13 lakhs. The Press
Commission report estimated that almost
one-third of the expenditure on printing a
newspaper those days were spent on
newsprint, much of which was imported.
The national average circulation was 5.4
papers for every 1000 people.

Seven decades later, in 2021, the Media
and Entertainment sector in India is
estimated to be worth Rs 1.7 lakh crores.
There are over 392 news channels in India
and over a thousand publications
affiliated with the Indian Newspapers
Society. The digital and online gaming
sectors are growing the fastest. Most
fraditional media outlets also have their
digital twins. US-based Big five — Apple,
Google, Facebook, Amazon and

Global Communication Education Conclave 2021-22

Microsoft — have heralded what is
known as the Platform Society, and they
dominate the Indian mediascape as
well. This ‘platformisation’ has led to new
forms of content aggregators and news
producers. According to many scholars,
one of the significant challenges facing
journalism is ontological — informing, and
gatekeeping is no longer the sole
preserve of professional journalists. Data
journalism is an essential addition to the
repertoire of professional journalists and is
often regarded as a necessaryform of
evidence-based journalism.

The Covid-19 pandemic has necessitated
many more changes in journalistic
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content and the format in which
information is presented. More and more
communicators are focusing on ‘user
experiences’ while deciding on
journalistic content and design. The use
of Artificial Intelligence-based
technology for generating news ideas
and generating content from templates
is another important development in
media and communication. This
technology makes it possible to identify
newer audiences and also creative
distribution strategies. In addition, the OTT
platforms have led to more niche
content targeted at different groups.
These opportunities have also led to
debates on misuse of technology
especially concerning digital surveillance
and dissemination of fake content.

If media was print dominated in the
second half of the 20th century in Indiq, it
became decidedly television dominated
in the first twenty years of this century,
with cinema having pride of place being
the land with the highest number of films
produced globally (though less than 3%
of the cinema revenues of Hollywood,
which is the largest cinema economy of
the world). However, with the onset of
COVID induced social restrictions and
digital upswing, the web is becoming the
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dominant media platform, effectively a
convergent medium with web
entertainment, web journalism, and web-
based branding and marketing coming
up fast. As an example, since March
2020, the Netflix subscriptions in India
have gone up eight times till August 2021.
Television and radio have also
consistently grown, and TV is the largest
pie of the media economy for two
decades now, with digital growing at the
fastest pace and print media revenues
falling the most.

On the brand communication front too,
traditional print-TV-outdoor advertising
led branding is being expanded to digital
branding, new media public relations,
digital and blended events, branded
content et al. Both advertiser-marketer-
sponsor generated revenue, and
viewer-listener-reader generated
revenue (i.e., income from both the
secondary and primary audiences of
media) has been on the rise over the last
one decade, more so in recent fimes. It is
a different thing that with the decline in
economic growth, there has also been a
fall in the growth of the media and
entertainment sector in absolute terms,
though the rate at which media
economy has grown has been constantly
higher than the rate at which the
economy has grown each year since
2000, according to the FICCI Frames
reports of all these years.

Media and Communication Education in
India has also come a long way. From a
handful of universities offering post-
graduate diplomas and degrees in the
50s to hundreds of universities, institutes
and colleges with diverse pedagogies,
curriculum and curriculum-delivery
mechanisms, these institutes fraverse the
entire spectrum from training
programmes to critical and interpretive
approaches, and in diverse areas of
media, communication and
enterfainment encompassing journalism,
entertainment and brand
communication.
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Global Communication Education

Conclave

Conclave, a unigue 75-day event

involving Indian and global
academics and professionals, intends to
celebrate this diversity with scholarly
contributions from varied perspectives.
Scholars from the field of Media and
Communication and related fields are
invited fo submit abstracts for
presentation at the online conclave
starting from October 21, 2021, and
ending on April 10, 2022.

The Global Communication Education

We invite you to submit a 250-word
abstract mentioning the central premise,
methods and significant implications
along with5-7 keywords. Try to avoid
overly broad keywords. The abstract
should be precise, informative and serve
as a standalone piece. The abstract
should not contain unexplained
abbreviations or acronyms. The work
should not be published previously nor be
under review in another
publication/conference. All abstracts will
be peer reviewed. One author can make
only one submission as a principal author.
The GMEC Review Board will send their
decisions on abstracts following peer
review by October 15, 2021.

The authors of the accepted abstracts
will be invited to make short
presentations on a specified date at the
75-day long online conclave to be held
from October 25, 2021, to April 10, 2022.
The date and time of presentation will be
specified in the acceptance emails sent
to authors of the accepted abstracts.

Authors of accepted abstracts will be
required to send a full paper by
November 30, 2021.The full paper maybe
in the form of commentary, review or
article. The maximum word count for full
papers will be 2000 (including

references).

These accepted papers will be published
in edited books (with ISBN). We intend to
publish three different edited books as
part of the Global Communication
Education Conclave. These edited books
will be organised thematically.

We will follow the APA Style (7t Edition)
for these edited books. Authors of
accepted papers, will have to follow the
APA Style (7" edition) for text formatting,
references, in-text citation and text
indents.

We urge authors to kindly follow the
Committee on Publication Ethics (COPE)
Guidelines on Good Publication Practice.
The COPE guidelines define Plagiarism as:
‘It ranges from the unreferenced use of
others’ published and unpublished ideas,
including research grant applications to
submission under “new” authorship of a
complete paper, sometimes in a different
language. It may occur at any stage of
planning, research, writing, or
publication: it applies to print and
electronic versions’.

It suggests: ‘All sources should be
disclosed, and if large amounts of other
people’s written or illustrative material are
fo be used, permission must be sought.’
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Research Areas

The following is an indicative list of topics for the conclave, broadly to be referred for
themes for the papers.
& Journalism in post-Independent India
& Journalism Pedagogies
& Indian Journalism and Freedom Movement
& Media and Cyber Laws
Media Sociology
Media Anthropology
Critical Communication Perspectives
Visual Communication
Artificial Intelligence and Journalism
Block Chain Technology and Journalism
Computational Methods in Communication
Media and Public Sphere
Social Network Analysis
Humanistic approaches in Media Studies
Media, Emotions and Politics
Media Production Analysis
Instructional Communication
Health Communication
Trends in Media and Communication Research
Media and Technological Determinism
Role of Media in National Development
Community Media
Alternative Media
Media and Gender
Feminist Media Studies
Communication for Social Change
Social Media
Digital Media
Digital Branding
Public Relations Today
Events as a Tool of Communication
Media Credibility
Media Economics
Fake News and Fact Checking
Media and Deliberative Democracy
Communication Technologies of the future
Film Studies in India
Integrated Brand & Social Communication in India
Political Communication in India
Development Communication in India
Global Media Ethics
Film Exhibition in India
Media and CSR
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Abstract, Full Paper Deadlines

Important Dates:

Abstract Submission
begins:

September 1, 2021
P J

Full Paper
Submission

=
=
Final Date for Abstract
Submission:

November 30, 2021
N\ J

September 30, 2021
P J

Conclave Dates:
October 25, 2021 to

28

Decision on
Abstract:

April 10, 2022
(75 specific dates)

By October 15, 2021
. J

4 )

Publication of
Accepted Papers:

By August 15, 2022
T )

Kindly send the abstract to gmecsub@gmail.com as an attachment (either a word
document or a pdf file) by September 30, 2021.

The abstract should include the title of the paper. The body text of the abstract should be
in Times New Roman, 12-point font. Align text to the left with one-inch margins. Use double

spacing.

Type Keywords: (italicized)and then list your keywords after the last line of the abstract.

Write your name followed by abstractin the subject line of the email. (For example, if your
name is Nirmala Simons, the subject will be ‘Nirmala Simons Abstract’)

Also write your name, designation, institution, email id and Phone Number in the abstract

document.
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GMEC Leadership, Core Team,
Mentors & Working Committee

Leadership

Prof. KG Suresh
President, GMEC

Honorable Vice Chancellor
Makhanlal Chaturvedi National
University of Journalism and

Dr Ambrish Saxena

Vice President, GMEC

Founder Dean, DME Media School
Delhi Metropolitan Education,
Noida GGS IP University, New Delhi

Prof. (Dr) Shahid Rasool
Vice President, GMEC
Professor & Dean

School of Media Studies

Central University of Kashmir,
Ganderbal, J&K

Dr Jim Panbonor Awindor

Vice President, GMEC

DEAN
African University
College Of Communications

Kathryn Lancioni

Vice President (US, Practice)

PR professional, academic and author
New Jersey, USA

Dirk de Bruyn

Vice President Australia

Associate Professor, Screen and Design,
Deakin UniversityMelbourne, Australia

Mr. Ajit Dash

Outreach Head, (Universities)
Edinbox.com

Prof. Ujjwal K Chowdhury
Secretary, GMEC

Former Pro Vice Chancellor,
PR & Media, Adamas
University, Kolkata

Dr Uma Shankar Pandey
Vice President, GMEC

Associate Professor & Head,
Department of Journalism and Mass
Communication, Surendranath

for Women, Kolkata

Vice President, Greece, GMEC

Associate Professor & Head of
Advertising & Public Relations Lab
Panteion University of Social & Political
Athens, Greece

Dr Sheikh Mohammad
Shafiul Islam

Vice President, GMEC

Associate Professor & Head Dept. of
Journalism & Mass Communication
Daffodil International University, Dhaka

Dr. Lea Hellmueller

Vice President (US, Academics)

Assistant Professor, Valenti School of
Communication, University of Houston,
USA

Mr. Bikash Sahoo

Treasurer
Edinbox.com

Ms Shinakshi Kakkar
Outreach Head,

(Learners, AIMCET)
Edinbox.com
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Secretariat Members:

Dr Gauri D. Chakraborty

Associate Professor & HOI,
Amity School of Communication,
Amity University, Noida

Dr Ankuran Dutta

Associate Professor and Head,
Department of Communication and
Journalism Guwahati University, Assam

Dr Bhaskar Das

Group President, Republic TV Executive
President, Dainik Bhaskar Group
Professor, SPJIMR & MICA, Mentor M&E
area

Dr Sandeep Marwah
FOUNDER & PRESIDENT

Asian Academy of Film & Television;
Honorable Chancellor, AAFT University,
Nodia

Prof. Dr Pradip Kumar
Malik

Professor, School of Liberal Studies,
Pandit Deendayal Petroleum University,
Gandhinagar

Prof. Dr Sanjeev Bhanawat
Former Head, Centre for Mass
Communication, University of Rajasthan
& Editor, Communication Today, Jaipur

Prof. Dr Stephen Quinn
Professor Mobile Journalism
Kristiania University Norway
Principal, MOJO Media Insights
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Dr V. Vijay Kumar

Dean, School of Communications,
XIM University, Bhubaneswar, Odisha.

Dr Nikhil K Gouda

Department of Media and
Communication Central University
of Tamil Nadu

Dr Md Golam Rahman

(Former Chief Information
Commissioner Bangladesh) Professor,
Journalism & Mass Communication
Daffodil International University, Dhaka

Prof. Dr Nandini

Lakshminathan

Professor, Manipal Institute of
Communication, Manipal, Karnataka

Prof. Dr Ram Mohan
Pathak

Honorable Vice Chancellor Nehru Gram
Bharti University, Allahabad, UP

Prof. Dr Sunil Kanta Behera

Former Professor of Eminence,
Tezpur Central University, Assam

Prof. Anil Kumar
Vedavatoor

Regional Director / Academic Head,
Indian Institute of Mass Communication
Kottayam
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Mentors:

Prof. Sajal Mukherjee
Director

Apeejay Institute

of Mass Communication, Delhi

Prof. Mrinal Chatterjee
Professor and Regional Director

Indian Institute of Mass Communication
(IIMC), Dhenkanal

Mr. Ashish Kulkarni

AVGC Chairman, FICCI Animation-
Gaming Industry Stalwart Former CEO,
Big Animation

Prof. Vivek Vaswani
Actor/Producer

Dean, School of Contemporary Media
Pearl Academy

Shri Shubho Sengupta

Director, Media & Creative,
MyGov India, Delhi

Mr. Jainendra Singh

Assistant Director (Programme)
All India Radio, Delhi

Dr Mukesh Sharma

Dean, School of Branding & Advertising
NMIMS University. Former Director
General Films Division & Addl DG
Doordarshan

Dr Amrita Chakraborty

Assistant Professor, Media and
Communication, School of Liberal
Studies, Pandit Deendayal Energy
University Gandhinagar, Gujarat

Dr Archana

Assistant Professor, Amity University,
Jaipur

Ms. Aswathi Mary
Varghese

Assistant Professor, Department of
English Literature, Communication and
Journalism (Triple Main), CMS College
Kottayam, Kerala.

Dr Debilal Mishra

Assistant Professor, Department of JMC,
Ravenshaw University, Cuttack, Odisha.

Dr Monika Verma ;
Makhanlal Chaturvedi National University
of journalism and communication i
Bhopal, MP

Ms. Ghazala Yasmin
Assistant Professor, Department of
Journalism and Mass Communication,
Aliah University, Kolkata
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Working Committee:

Dr Monisa Quadri

Sr Asst. Prof and Ex. HoD, Journalism
and Mass Communication, Islamic
University of Science and Technology,
Kashmir

Dr Minal Pareek

Head of the Department
Mass communication and Journalism,
Sister Nivedita University, Kolkata

Ms. Meha Palan Jayaswal

Associate Dean, School of Contemporary
Media, Pearl Academy H

Dr Punitha Dorairajan

Head and Associate Professor,
PG Department of Communication,
Women's Christian College, Chennai.

Dr Rubal Kanozia

Assistant Professor, Department of
Mass Communication & Media Studies,
Central University of Punjab, Bathinda
India

Dr Sunayan Bhattacharjee
Associate Professor & Head of the
Department School of Media and
Communication, Adamas University,
Kolkata

Swati Agarwal

Assistant Professor, School of Media :
and Communication, Adamas University. :
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Dr Manmeet Kaur

Assistant Professor, DME Media School,
DME NOIDA.

Dr Manasvi Maheswari

Associate Professor, Media School, Delhi
Metropolitan Education Noida, Delhi NCR :

Dr P Sasikala

Dean, Academics :
Makhanlal Chaturvedi National University :
of Journalism and Communication, ;
Bhopal

Mr. Partha Pratim Samanta

Assistant Professor - Film Branding
Deviprasad Goenka Management
College of Media Studies (DGMC) -
Mumbai

Mr. Rajesh Sisodia

Deputy Director & HOI
Amity School of Communication,
Amity University Kolkata

Dr Sapna M.S.

Professor, Dept of Journalism and
Communication University of Mysore,
Karnataka

Dr Tabeenah Qureishi
Sr. Journalist / Visual Storyteller
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Working Committee:

Dr Urvashi Parmar

Ass. Professor, Department of Mass
Communication, Makhanlal Chaturvedi
National University of Journalism

and Communication, Bhopal

Dr Tanushri Mukherjee

Associate Professor and Dy Director
Outcome, Amity University Rajasthan

Mr. Utkarsh Mishra

Assistant Professor, Vivekananda
Global University

Dr V. Vijay Kumar

Dean, School of Communications,
XIM University, Bhubaneswar, Odisha.

Dr Vanya Chaturvedi

HOD School of Journalism and Mass :
Communication, SAGE University Bhopal.

Dr Kanchan K Malik
University of Hyderabad

Dr Uma Shankar Pandey
Convenor

Dr Manash Pratim

Goswami
Central University of
Tamil Nadu

Prof Ashwin Kumar
Gujarat Vidyapeeth

Dr Alfarid Hussain
Assam University, Silchar

Dr Manoj Das
Sikkim University

Dr Ipsita Barat
St Xavier's College, Kolkata
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Global Media Education
Council (GMEC)

Whate

A global professional body of media educators and
practitioners, and media institutes and departments of
universities, committed to the cause of nurturing talent for the
media and entertainment professional careers of their
mentees.

The body conftributes to the learning approaches, tools and
techniques, and also in selecting the best entry-level talent in
media educational instfitutes.

The Council shall work as a bridge among the three stake-
holders: media educators (institutes), learners (trainees) and
the industry (recruiters).

Who?¢

Anyone who is a media and entertainment teacher/educator in a college or
university can be Council general member. Executive body is initially
nominated, and gradually will be elected. There will be a body of mentors
too. And for every major initiative, there will be a Working Committee.
Edinbox.in, educational portal from India, has mooted the idea and backing
it up initially, and will have two members in the Council executive body for all
times. The portal and its management will have an integral role in nurturing
this Council.

Where?¢

The Council is being established in India, first through a non-profit organization by
Indian law. Gradually it will have national chapters, apart from a global body.

12
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There is a wide-spread belief that much of the media, communication and
entertainment education in India and elsewhere is not adequate for
making the learners working professionals in the industry. And there is the
need for standardization of syllabi which must balance theory and
practice, and the quality of the incoming learners and outgoing trained
professionals. The Council will, from fime fo tfime, contribute its suggested
syllabi on various niche media domains for consideration of institutes.

It shall also conduct standardized tests
for entry level learners, and later exit
level professionals, after their courses are
over. There shall be counselling sessions
for entry level media learners to help
them make an informed choice, along
with psychometric test to judge their
suitability for the profession.

The COVID pandemic has brought in the role of the web led media to the
forefront whereas our education of this domain is still steeped in past
methods, approaches and tools. There is an urgent need to upgrade these
to suit post pandemic web led scenario, whether in journalism,
entertainment or brand communication. Hence, newer domains of media
and communication learning will have to be identified and nurtured. The
Council shall identify and suggest niche areas of learning within media
and communication, draft suggested content for the same, and also
prepare a list of experts (academic and professional) who can mentor
those areas for institutes to contact and engage directly.

13
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There is a lot to learn from the best
practices of various institutes,
universities and L&D departments of
media organizations, from different
nations and backgrounds. The Council
will prepare content on best practices
and place on its portal for members to
take advantage of on their campuses.

The Council will also sensitize media learners and wannabe learners on
Media Literacy and Media Convergence focusing on false content
busting, understanding good cinema, understanding false advertising,
basics of cyber security, understanding the integration of online, offline, on
air and on ground media. For this seminars, posters, short courses etc shall
be conducted from time to time, and content shall be there in our news-
letter too.

There is also an urgent need to bring together
institutes/ universities and media organizations
to mutually support one another: fresh talent
from the educational organizations, whereas
master classes and practical exposure from
the corporates. The Council shall organize
seminars, Media Olympiad, conferences,
faculty development programes, train-the-
trainers programs, et al, to assist the media
and communication learning process better.
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For Any Assistance

Connect With Us:

Email ids for any interaction:
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(A) For any GMEC/GCEC Matters:

(B) For research papers submission and response: gmecsub@gmail.com
Telephone/Whatsapp Numbers:

Secretary, Prof Ujjwal K Chowdhury: +91-62921-90216

Head, Outreach, Universities, Mr Ajit Dash: +91-98530-00200

Website:

Facebook: https://www.facebook.com/gmec.official

Twitter: https://twitter.com/gmec_official

LinkedIn: https://instagram.com/gmec.official

YouTube Channel:
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